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RNREBORISEEICET 2=/ — b
—SaanrOlEE [FEHE] Z2H>T—

S X—HB
F-U—R ARG AEE SR EOR— - aE&k. EEEE

Z25

Wb W B kSO B 2 TERUE, B Lo - UMD b & TR Z 235 EE A,
B%ItETLDDTHDH (cf Crystal 2008: 31)o Tabb—fHIZIZ, <A B>:Ww)HEXT
IR BN, ENIHEHT LD 5 FEFHRIITT LT BIREFEOVH W 5 [ & v ) BEaiE,
LEROMTOM— AR ET > TR W EEHSINT WA (cf Quirk et al.1972: 621). %
) L7272 Ty FRaid. IR 2 RIS 2 R, TREME] W) lao b & T Sl seE
(ZHR % RFFEFE AFIBA A S N5 BARR 2 MBI RIE R Bl 2 B8 50 € DRGSO
BE. FBHEE<A B>O A ICHSETL2EEDE (DX 2K LTBY., [ABEOE 2%
FIHL T2 B OEZFAD, HIRBEREHICE > TBMIN TV L FABHEETH L L) HT
&5 (e.g. Female smoking rates in these countries have been low historically, a fact that mar-
keters want to change with ads that imply that smoking communicates equality, fitness, and
trendiness (Huntley & Shidara 2006: 50) ) o

FRFIROLH T, LRSI Y EFTOHD AL L. 7 v v PEO BICHYS T 2 5&F)
WELF a fact TH ). TN % BRG] that DT OFIRABIRETAMEHI 3 2 H1E & 70 > TV B,
COELERITH LT, ABHEEOVEE % BRI, SR8 b B PERICRE RS 2 51T CHEIR L
£ 3 HHHE (Meyer 2011) 2##MT 5. €935 LICX DT L, HiELEZMY ., Fik
WO WA 2R T 2 HEZBA 2 LD TE 5, S 612, MEE 7 2 Ak E O b Z%xt
FUIEZ B0 DX EAMBEEDSLEFVICHTLIERIL, EEEELFEIIDET L DL
Bbhs,

0. [FUIC

FHEEELTF AP ETHAMED TV HRT, EFIIZFTRAI S WEF, 2% 0, Hom%ER
DOEAED, ARG TEERDOERIZOZ2) . HOHITIELNIZA > TEIZL WHEIIIHE b T
ZEnHb,

Bl 21, “Tobacco companies target traditional women” L fET AN F v T4 VidHEL S5 D,
ROEH) —HiThH 5 :

... (1) As smoking in the developed world declines, tobacco companies are starting to con-
centrate on new markets in developing nations, especially in Asia. (2) Female smoking
rates in these countries have been low historically, a fact that marketers want to change
with ads that imply that smoking communicates equality, fitness, and trendiness. (3) In
South Africa, for instance, one ad shows a blonde smoking, with the message, “Do I look
like T would cook you breakfast?” ...

(Huntley & Shidara 2006: 50 : S OIS S HFIIFIHEIC L 5)
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[RFRBY : JeHEFEE T OB AR AT 5120 N T, X &M L ity & 588 % b E,
Brio7 D7 EENS. HERTHED TWh, KHEOBRERIE, ZhE CHERUMIZE, 722w
VEEND LD, ZOHENHRATBEZBPEE AW TINDASEZTVWELWEEZT
WE—ZDIREIE, B2 T, VoY —FEREE, 2O CIRITICHEETH S Z
EMEZONDERTRL TS, 72E 21X 7 79V 1O LILEIZIE [RAEREOHE%
(EE) TEAREFLOLMICRZ 2L 5 ? | (FABEMEASICHAFEZ LTWAEDTY)
EwH)ab—L iz, R RESTEETENIETWA]

MRT, HLHOBENMKZHZ A0, Eit 2 ORLTHD, L RHE, Lit 2) o
DHh < FTOHE (FFEEBFHANSRAMEEE  HHEE, LEFATH IV) OWNEE S VYA
%D afact WART T 222 EEE L TEMOEREEHMIETVWE2OPRZ TS, 250.(2)
DERIE, I Y OHHET. LELFADPFERBRICH L LEZONL, ZRIZHMNDL LHI1C, H#
B4 () 205352 L THEEINIABTELZVEBEOH L L) Hrfs 2 Th<
VDD 5o

RO M 2 A ITREIE, BEHL, <A B>E%bATHAH (ZTTIE. ALB
X, Zheh, —EOBKROP/-FVEAETIERERLEZ L) T bbb, A L) Eil
FEBLWI)SHEEZENTBEBINTVLEHEEZ SN, Q OHEH <O E A (5
—HFR) LEZ, hoxEFETEB BER) LEZXT, ABROHSTHERZLTBEZ ) (M
HICHEX XL T 3572012, E L, RBRRBEOERICH L A ICHYETLE—-5HK

SEaCATENRZ L, BICHY T 2B _EROFHBERICTHREMN T 2B8HE_EEO+
Y% KTCmd; LUF L [lER) ¢

(2) --- [Female smoking rates in these countries have been low historically], a fact that
marketers want to change with ads that imply that smoking communicates equality,
fitness, and trendiness. -+ [MAHFIOHE] (A) & THEBOAFW (B) MEEERIZH D .
Hii D344 3125617

COEEI (2) DE " EIZO—ITH 5 a fact \ 2\ ARG that \ 238700 5 75 Hi (that
15 trendiness $T) DMEDLITW D, a fact that &\ ) FERIOIL 21T % AU, FEERBT
bHHINLZaUr—2 3 v THEN, TOXIRTD that \E. EHIOD fact % AT & L. B
change ® HWJFEIZA L5 [HWH] O H 2 £ TEBRRAFATH 5. ERIIZD D fact DN
AR RECEARMICHKIT ZBAGE L 72 5 RO that TlE 72\,

1. EREEOHIRLEEME
KL LT, MEOERNME L 2505, 728 213, FROGEDOZE OV EDTHH 5
T (1991: 2324) (2 XA, FREEZ RO L) ICHE L, ZHEOMEEZZEIF w5

Hlg © &5 (HAEER) Zfhofs (H4FER) LIERTHBMZIMZ S L &, 2025045
SH N Z[EKS (Apposition) DBRRIZH S L),
SR E LT, UTORGZ L TWw5b (ibid; ZFElE KFE5IHEIZL D),

a. %Al &4 (eg [The color] white is a symbol of purity. FIIE#EE O 5 EL)
b. % & %EH (eg [The fact] that her fever is going down is [a hopeful sign] that she
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is getting better. T L DB T A > TV A DX, [HEOE L WFIK)
c. we4E! (eg [The summer continued hot and dry], a condition which gave rise to
the danger of forest fires. it HEOEI X, MK K OEHRIETE T > 72)

T (2) O3CIX VL (1991: 23) 1ZHEZ2 X, Eft ¢ LEHFIC X A[EE) 12N s (X
W Female smoking rates 7* % historically ¥ TTH ) . ZiD fact) o T 2 THEEHE EbIL D
(. A OE ZEHEO T4 fact B3, FIRAIBRETIIC X o TR STV 2 FAEHEETH S &
VI HTH D, TORIZOVTIE, BoT, EHITEREEDLV,

F70.0 bEitc (LRI X BRI T (1991: 24) 284EF L T 5 [HE 21T 55
EDBHAH] L) BlE, BEHO—HICHHHEL ) ICHONS !

(3) In South Africa, for instance, one ad shows a blonde smoking, with [the message], "Do I
look like I would cook you breakfast?” [#Fd & XASEMERALRIZDH 5 ]

COEHIZ, VWAL VWDINL L ZADMEIIIAL . LT LD —EDORENSER DM
THEINTVEDIFTIER (cf Quirk et al1972: 621), L2 L. LIl (1991) LIAto ik
AThH, FABEEORZ A, RED, K< ELNTEY, BEHO—HIZBITS 1) Ok,
especially £\ Bl 2 B AAL 2 L1 X o> T, BRARW LT 2 BRI ETETH -
Td., WRE, AEEETHLEALRTDDOLD% R,

R EOWZ T2 DL IIIEL L 5% 51E, BEHO—HIIRENTEZLD (1) (ZFEE#EE
rHETAHEVZ D, BHEOSEEZEMIC—EOEROBEEN (Z0%a1E., BERofE i L <
ELZNIETEROEEMR) 26375006 THS !

(1) As smoking in the developed world declines, tobacco companies are starting to concen-

trate on new markets in [developing nations], especially in Asia.

COLHI, FBEEDE —ERKLE LT, BREELHEICELLZ) AT, ZOFTL, 77
)RR TR, TYTHIICBWT, b)) BAICESER - THELT 2%
A3 5HEIEIX, particularization & ZfH T St Tw5b (Meyer 2011: 76-77; Quirk et al. 1972: 637-
638: Quirk et al. 1985: 1316), Z @ particularization ¥ 1 7D [a# % Quirk et al. (1985: 1308) 1.
BOH2FAEMED D) b, MY TEZVEAKE LTHEENIT TV %

Tld, MR 7 RIFEHE TS & JFD e RS L, S0 X ) RIEETIIBRTE 20 TH S ) Hs
Qurik et al. (1985) #¥F 2 2o2d ., 6% 5WELIMAT Meyer (2011)) X, FEE VI T
PRI LT, MEE., BRI ER2To72) 2 CUTO X ) 2% ¢, BARO A%
RLTw5 (pp. 130-133) :

YOI (1991) 4EL SCAVEAT S A A L BEANKRATT A AN S H 2 L ERIGH L T ARSI A8 E LT,
DToORBIZZFTwE (TL)I111991: 24) -

I find [only one thing] wrong with Carl: he isn't very generous. (% —)VIZid— . FEEDH Y. ZFiud,
HEVEHALLC VI LETHoT0)
2 2 AR L IR Tl R VR R A — VOE&ETLE S 2 T b, @amld Quirk et al (1985: 1308-1316)
B SN2, B, T O particularization &\ 9 A% 5 4 7. B0 exemplification & FHEIL A, b9 —D
OIEITIG 72 FAEHE TS (for example FOPIR % K5 RHIU X o THEBHEEOSE | R L E2HZOMBERT
[#) & P2, Inclusion DA EEZ SN TS, TNIE, BAWNGEEOERBERZREZ#BNT L 0D—>
THUY., 7L <1E Cruse (1986: 86-88) % ZBHE X jL7z\r,
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FREIEE 230 R (EHREM O EWRO [ —BFRYE congruence relation)®
TRLOD 3 D DFEHEL, [FAEHE E D ZEFE T O FIK O [ — B2 1% congruence relation 773 & D
THb, FA—FBREIEVITE, ABEEIEVEZZ 5N, TiRORLEZ, ZOEEEIEWIE
FCTRENTWE, FHliofEE E. 1225 30F7Z2ObDEFHMO ML L. SB0/hswi
EEREEATE O &I B

1. The units are semantically identical (& &EOMEZ I EFEK L, F—Th5)

2. The units are semantically semi-identical (MZEEMEK L, (ZIZFR—TH D)

3. One unit is semantically included in the other unit (—HFDEZIER L, MHFDOEHEIC
HEINTNVD)

P franEiE SR A (ERMOMEEN 2 IKFE) ¢

%i%@m&%&%ﬁ%ﬁ% L WINDL—FHOEZEHIBR L72WE. FELE 2 Hh% KRS
FEPRTIUL, WIhr—HOEZRZHIHRLTH, IELE IR SR, 2% 1), BREOMEN
M EDSE AU, FRREIEE W EE R D,

TRED 3 DD FEHEE OB ER S ZNENHITI L T L EI i /R0 TH S,
BIEREFE2ERINENEHIETE LI 2, T2 B 1 ERLEE2HFZONEMFRER
PTELNEID, LWVIHIBDTHL, EHLLZHIBLTL, MEOMERMRE L TH,
X LCHIED 2 UL, FETEIEEWEEZR D, R ALOMERH UL, FEMEIIEW L Z
2o FFMOMEE L. TreOMENLRLEZHZ S LWEENWL2H 500 % BT, Z0H)
DT ERRE ARV T 5

1. The first unit can be deleted ([FIfEHEEDSE 1 BREZHIRTE %)
2. The second unit can be deleted (%452 EFE#HIETX %)
3. The units can be interchanged (55 1 BHZE L HE2ER LW TE 5)

INOLOREIEDEF I LD TEILEITH o LUTF. Meyer (2011) OIS ZFEMEO R
WHLDOMHPIRLTHR LS (Meyer 2SEISEDH EILAE & & § 12580 F 72 HEINZ1E Meyer H H D
FREVEREM S T ST 5 HY, HEoBmBIR LRI RO N w0, #EE, SEI0 CHEE
A CReY) ¢

1. [The leader of the group], John Smith, resigned.

(BPRHIRE X, MERMOBERBRIHE R TH L I L5, BRI 1 & 722 ek,
John Smith resigned / The leader of the group resigned / John Smith, the leader of the group
resigned 239 XTH ) 26 O DFGEIREL T RXTHi/o T ERLNL 720 [ HAEX i /2 S 70\
BEOBKIIOTHL, BEREROF T 1 220F T KL ALRL, 201 HEMBRENISD
MO S EZEFHLCEI L HE T4 T O ECREMEOFEZ 1T )

3 3EE1E Meyer (2022: 8991) # M E N7z, [AAGHEE O E IR 1248 2 2£# 0 1 13 congruence relation of
identity & L C coreference ([{]—387R) & synonymy ([HZM) 243 4. 213 congruence relation of semi-
identity & L C cataphoric reference (12 5 IRISHI4E7R) . 3 1 congruence relation of inclusion & L C attribution (%4
SIS X Zu?E{/TE’J“CGiiC IRMEM R ) & hyponymy (BB FTEIMR) & part/whole relations (3045 - 4=
RBAFR) &) BRE L OIS S TWw b,
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2. [The writer] Martin Amis is becoming famous.

(EPRHIRE L. MERMOEMRMBESF—IERTh 5 & A THEKHRE 1. FiEA%EL. Martin
Amis is becoming famous / The writer is becoming famous |Z7 T& % %%, Martin Amis the
writer is becoming famous D HIWFIZE1] (questionable) & AT, FaEILEEZ /- & 2 WEBIEO
BEIL 05 TH B, Lo T, ERHREE 1 M +HEHIRE 05 &= 15 &)

3. [The word] @in't is common in colloquial English.

(EPRENE X, WMEZRMOBERBRDE IR CTh 5 & A CTEKHERE 1, MiFAEIX, Amtis
common in colloquial English / The word is common in colloquial English (X7 T& % A%, Ain't
the word is common in colloquial English (&A1) & HJ I L, A AL He 2 i 72 & 22 WELE O/ EIE
1 THhHbdo &oT, HIRHEEE 1 A+ HARHE 1 8= 2 5)

4 . [The belief] that teachers are underpaid is widespread.

(EPRHIEE 1L, WZERMOERBEBRSIERERICH Y 2235 5, [[— (coreference or synon-
ymy) Tid7% <, MEZRMOEKRODERFR (attribution or hyponymy or part/whole relation)
2B B ELESWEINT . the belief D3ZF DEILD that Fi % % FRIGHIIZTER L T\Ww5 (cataphoric
reference) & Meyer 253 % & AT, HHK#HIEE 2, #aEA# X, That teachers are under-
paid is widespread / The belief is widespread &7 T& % %%, That teachers are underpaid the
belief is widespread (IANT] & W L. MEEIEE LM S 2 WBIHOBKIZ 1 TH b, Lo T,
RIS 2 17+ SRR EIE 1 0= 3 20)

5. [The worker's request] to leave early was denied.

(EIREIE X, MERMOBERBEMRIFE—BERICH L ESULEHRIIHLEDFR L VE
Meyer AW L 724 @ & HESE L EIRHIRE 2, MaEkiElX, To leave early was denied 13431 (R
TRl L B A4FA D deny DX RIZ 7 1) 1572\ L HEZ2) | The worker's request was denied (37,
To leave early the worker's request was denied [IAW & A SNL I L5, MiEIRMEZ /- &
LWBUTOREIL2 TH D, Lo T, EHERHEINE 2 57 +HrEAME 2 1= 4 1)

6. [Firefighter] Sue Andrews was injured.

(BRHEINEL, 58 D firefighter RS EOE) PHAFMOFNIA <% L TO2WTWw
% Z &6 [RIAEAE & M O BEAKLFBIFR DS < | firefighter DESHKRD—H & LT Sue Andrews
EVI) N ERZ B &) Meyer OHIT (WEHEOEWRMMR) ZHEL L, BIREINE 3. MakikE
. Sue Andrews was injured (7] T& % 7%, Firefighter was injured (341, Sue Andrews
Firefichter was injured OHJFFIZF0] (& Meyer OHIWr = H#i%2), THLHL I L6, gtk r
W7z S VBLEORMIL 15 Th b, Lo T, HEIRENE3 M+ MAEMLHE 15 M= 45 %)

7 . [Ed Jones], former mayor of Austin, plans to re-enter politics.
(RN, MR OEREFRIVE &R (Austin O ED— ANTH 5 Ed Jones) 12H
bHL#z . BEWHEE 3, MiEMEIL, Former mayor of Austin plans to re-enter politics (AT o

Ed Jones plans to re-enter politics (£7] s Former mayor of Austin, Ed Jones, plans to re-enter
politics IZAT], THEHEALND T N6, MigEEL /2 S 2 WBIIORMIZI2 TH S, Lo
T, EERHEIRE 3 M+ B2 5 =51)
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8. [A person] like Fran should not exercise too vigorously.

(EPRHIRE X, WERMOERBRY., AT EFE- 7 NE VI (e a person) & BARNZ:
WA (e Fran) 73 TR (hyponymy) (2d ). —HBMMAOBIRE DL ->TBY ., A A
EHRICH H & Meyer SHESE L7 L HIT L, BIREHIE 3. #aEA#E L. Like Fran should not
exercise too vigorously / A person like should not exercise too vigorously / Fran like a person
should not exercise too vigorously (. WML AW TH L I b, fMandkidEr H7- S Wil
HOBEIL3 TH D, Lo T, EPREIRE 3 &+ Hah A 3 1= 6 17)

Meyer (2011) OHIEFLHEIZIEDS . TNHEEO 8 OOHIT [FES L&) 2§ 8B
DREEEEL TS EN) ZEIZRD ),

NS DR IAR S ORI EICH W /- BRI & FGERL 2 L ¢, BEOKE LD
—HizHELTAL),

kol

(F548)
(1) As smoking in the developed world declines, tobacco companies are starting to
concentrate on new markets [in developing nations], especially in Asia. (2) [Female smoking

rates In these countries have been low historically], a fact that marketers want to change

with ads that imply that smoking communicates equality, fitness, and trendiness. (3) In

South Africa, for instance, one ad shows a blonde smoking, with [the message], “Do I look
like T would cook vou breakfast?”
(Huntley & Shidara 2006: 50; SCHFOFEIR, Tk, KFXFIHEIZLS)

R (F8) ICA SN D SHDOFEEHEEIZDOWT, LU, Meyer (2011) OFsf A% v
THEICEELTA LI,
FF ) ICHONLFAREETH S,
(1) As smoking in the developed world declines, tobacco companies are starting to concen-

trate on new markets [in developing nations], especially in Asia.

(1) ORISR SN2 ERHEEIL, WEREOEREARDS, FEEE LEZ 5 #his o
NOET IV TNETATAETRENTWDE 2D, [ -] Lzohi), oF
D, BHROGEEBEARSLNSL 20, Meyer O EIE#RE X, 3% 3 (One unit is semantically
included in the other unit) ZFH49 %, FEAMTld. Meyer OFEEILHEIZIHSHIE, DITO X
INZHAHI

(la) As smoking in the developed world declines, tobacco companies are starting to con-
centrate on new markets, especially in Asia.

(1b) As smoking in the developed world declines, tobacco companies are starting to con-
centrate on new markets in developing nations.

(Ic) ?As smoking in the developed world declines, tobacco companies are starting to con-

centrate on new markets, especially in Asia in developing nations.

EGERMINCH &R Y ) B 2 LB BRE L RAREEE M S WBIROBE 05 £ 45, Lo T,

83



I HR/—b

PRI 3 0 + BURAZEHE 06 1= 45 &% b,
KIS Q) AL NLFABEEEZZR L THAL ),

(2) [Female smoking rates in these countries have been low historically], a fact that mar-

keters want to change with ads that imply that smoking communicates equality, fitness,

and trendiness.

(2) OFFEHEREIZH SN 2 EIRHERE X, FEHEEOE 2R IIH S a fact D', FH1EFED [ ]
NIZHLEEEREFIETHEALNLZ LD, MERMOEKRMERIZ, FE2BEOFEHD
a fact B’ 1 BEROBE 2 KITEHW, Zhztid L CHBBERNZERr ERIE VL LE
ZAoNb, TOMELZMOBRIZ, TEBFR (congruence relation of inclusion) (2 % & HIWT
TE5DTIE RV, 9 THIUX, £ Meyer DREMRHER 3 ITHLTHEEZEZ N5,

77, MEREIE Tk, Meyer ORI O EIEX, LTOXL)I%A) ¢

(2a) ??A fact that marketers want to change with ads that imply that smoking communi-

cates equality, fitness, and trendiness.

(2b) Female smoking rates in these countries have been low historically.

(2¢) ??A fact that marketers want to change with ads that imply that smoking communi-

cates equality, fitness, and trendiness, [female smoking rates in these countries have

been low historically].

(2a) &, AROEIL 2) »OEGHEEDT 1 ZRZHIBRL, H2ERDPE-LTH L0, &
e LT, BIRRAE that LT OBISRET D E 445 fact % B § 2 %50 TdH %o (2b) 1&, 42
RWREHIRL, B1ERDVERS B TH L0, &R LT, BXOMEE R D, (20) 13, H1HE
REF2UFONMEZ NI ELLTH S, (22) & (20) D3fkan A &ML, ktaf Az 7
ZERVBRORBIZ2 TH D, Lo T, B3 N+ MR 2 M =5/1E% b,

RiRIZ, Q) ICRONLABHEEZERL TAH L),

(3) In South Africa, for instance, one ad shows a blonde smoking, with [the message], “Do I
look like I would cook you breakfast?”

Q) DS EIC R 5N 5 EEGEE 1L, MERBOZRBERY, F—I8RTH 5L L A TERT
BE 1 (The units are semantically identical) & &z 5N 5, #iEH Tld. Meyer DOifaEHL#E |
BoE, UMTOXHicksb)

(3a) ??In South Africa, for instance, one ad shows a blonde smoking with “Do I look like I
would cook you breakfast?”

(3b) In South Africa, for instance, one ad shows a blonde smoking with the message.

(3c) ??In South Africa, for instance, one ad shows a blonde smoking, with “Do I look like I

would cook you breakfast?,” the message.

(3a) &, ARDETL (3) M OAMEHEDE 1 HRZHIRL., B 2 BWRIPIR- 7220, &kl
LT 8 (F2bb30) ZHIFT 2500, HiE with ®HFFZT IR & OSEHRSCATET
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LN TWb, 3b) 1E. HB2EELHIBRL., 1 ERIE-ETH A0 &k LT, B
e b, 3c) X, FB1EREE2ERONELTLZMREE/2LTH BH5. KD the message H*
HIZFEWZIRRE L oo TV b, (3a) & (3c) Zftan LAES & HIBT§ 5. (3b) Zifkar EOANZENE
PORFEDHNETILRFLD L0 LN w)3(3a) X Bc) EHMMWICATITE Lz, 2D L
M OMAEFEME R H7- SR WBEOBREIZ 2 TH D, Lo T, EREHE 1 & +aEEME2 =34
b,

DB, OHIOBHETHY 723 XD IZ OV T, Meyer (2 & 2 [AA& ML) e 248 12 2
D&, 3O0OXDEE M HE L7z, EIRER & e 12D CAR R, A3 niTl, [
AW EHB SN D 720, 3 DD Z AR EDOFE CIHIZIERD & LT L) R E%b:

> (3 AR AT, O 7 RIS )
(3) In South Africa, for instance, one ad shows a blonde smoking, with [the message], “Do I

look like I would cook you breakfast?”

> (45 55 HRIIC R T, R BRI 2 g )
(1) As smoking in the developed world declines, tobacco companies are starting to concen-
trate on new markets [in developing nations], especially in Asia.

> (5 AR AT, JELE 7% RS )

(2) [Female smoking rates in these countries have been low historically], a fact that mar-

keters want to change with ads that imply that smoking communicates equality, fitness,

and trendiness.

PR b, &b EMKOK L SNz, R EO—fE Bbnkr (LT 2) 25,
Meyer (2011) OFEHEIZHS L TOMMIICHR O FARMEEDS LWl Ww) I e b, Z0DiE
&5 01%, gL, FBROEERZICBWTEE 5405, FIRMBIREIIZ X o TEH
ENTVWLEZAPLELTWEEZ LD,

HLEERDONPIZF ) TH DL _DODFEWME . apposition £ \\) BEDIFRFHEY 12, WiET L &
X, WHITHALZSHERETH A )0 WHOERICHEEDIEVIZH L EEDbN AL 2, %
HWEXZTD L) RHALXITH) . TOEROMEIL, AR, Meyer (2011) OIFFHICHHAHHY |
Cruse (1986: 87) OILRT iEFM O A O EHFIFE (identity, inclusion, overlap, disjunction)*
TELRAZENTE D,

F72. MBI 2D W 2AE, FEMESEE 236 1 BREE 2HERD, NI L - SiE%%R
THALNEIDEEPDDLIZD, B1EREE2EEBOBOEZHIRTEZ L0 E ) hafErd b
Z L CRIBEDOREEZHET A ENRETH L, SHIZ, FH1ERLE2ERZ A
L7 ZORBUZHEPOLZLIZL-oTH, [AEEEORBEZHETZZEDRTERTH 5,
CCTIEHAREAT HE SN FERERICAONLWEL [FHKME] LFFATHSLD, ZOEE

* Cruse (1986: 86-87) I3 371y 3 2 B 4% & 42 & 9 12 congruence relations & FEOY, 4 Ff o 25 bR 1Y B4R & kD
LI IZH LT3 1. Identity: class A and class B have the same members; 2. Inclusion: class B is wholly
included in class A; 3. Overlap: class A and class B have members in common but each has members not found
in the other; 4. Disjunction: class A and class B have no members in common.
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Hohbz b b22o0, ZOBRBOEHFERE DHFRIZANT, HERFEHIZET 2NN TEE
TE5MA 2 LTBLZEIIEETIEZRD2A ),

PR, LESIN TV L EHERMICH 2 BROBEMEZ, UK, S, KIS CTT T
BIZSHESS, WL 2N b0 XFE) OFRISEHRT 2 EFEIZ, FhTWhZRWwilsy
PR LUEOHHERIEH L2 T ER 55w, £ 2I2id, FEEHICL 2 IE SN E
ROBEEDSHTAS L CEDREEZ BN T WD, L) KT LHOMELE, IFEI N
EROMESE 2 EORE, RTE TV a0h, L W) RE1T) 2T FNoME? S 5, 1
TV d, FAERHEOBEHRERBICRZBINZ2MmE VW L),

LIV, BEO—HIZA SNz, F R TEME T E R 72 FABEEZ P 0Is, R IMR 2055,
SHICEREEZMATHL ),

2. EBDE"ERDELZEAN. HIERIBSFKEICK > TSN TV I EHBEBE-BZ -
B THIM LR 2T 5 -

[Female smoking rates in these countries have been low historically], a fact that market-

ers want to change with ads that imply that smoking communicates equality, fitness, and

trendiness.

TR DOFEMEEEDH 2 HRIZR 5N D a fact I e L IHEZOBIRR A that (H
BKs) %L C change DBIGEL o TWAH EEZ BNLED, L F D change a fact1Z. £D
L) BHFEERTOTH S ) DHEDONREILT LT afact T\ bW A[RE| LR S &
HAFETHW) EZHD [FELLEZL] LWIHRBBOD ) FIITEMEPELSL L) 128 bh
LA, YEEOaur—3 g v FIREVOEBEDEDN S D DD, change O HIFEIZ fact & 5 \»
W& situation W AH Z EIZHREIZ 2V (cf BNC)o ZALEINZ 5 Z & DWEEZ fact &\ b DL,
R (situation) (ZEVOTIE LWL Bbils, TOXH) L RMBELOY & T, fact & situation
DFEFZ EHEFFIM TR TAHS ¢

- fact: something which is known to have happened or to exist, esp. something for which
proof exists, or about which there is information® (CIDE)
EEZ 572 ((ELT2). H2WIE T DL L0000 TWRh, L )bliF, ZOFE»H
A, b LI, ZOBHRBD 556 O]

- situation: The situation (=what is happening) is making her very unhappy.
[(ZoIRi (=3, BETVWAEIE) IMELr KREELFETNS]
“Would you get involved in a fight?” “It would depend on the situation(=the particular
conditions). [ ff, W% ] (Ibid.; fMRCHE LS - FEFEHE)
[[MERER 4 25227 | — IR (= FREoFaRoe - HR.) & 721]

“Tll worry about it if/when/as the situation arises (=if/when/as it happens).

PBNCIZ LU A7 < & 4 “... change the fact ...”® 2047 — 3 3 »H%6 fl.change the situation® 2047 — 3 3
Y2 PNERTE Do TITIRHMWFEL LTOAFLHFHOIT =2 a Y 2 hTWAHZD, ERLEH the &N
EREEFH a/an O EOXBNIREE L v,

ST LT, CORERESLOERHMBEIFBOAE R L TWd, Bl DB T, esp.(Zespecially) % 5 2
& C. particularization 25 51, BEEOE LK) AR THNL T b, Meyer (2011) DG % A 5 =g
HilE1Z X UE, congruent relation of inclusion & L CHE X L) 5,
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WHFH CIDE Oty TNOHMGEORERLIAED T LR 205 fact 3. & 5 HRFLATE
WOIRREDNZEINCTE T LR RORREZHLIICE S 2D Lo TI VI ) IZEbN S AT
situation VX, B HHKFOMER LD L ETH ORI 2 BRI - IREBICESSH 250
EABNG,

LI RELE, OHBHORLICASNLAKEEOSE 1 BEHE Hi=0 bz [
HC R CLEFEEIC BT 2 LRSS N T THRVE T TH S| L) AEICHT 5 R
FHHELT, E2EFZI fact PHVENE Z L ELTLOAREARTIE RV E WA HERIC R D L
BEbhs’,

2.1 FEOWH
oD OMORPIZ R L TH 90 WHOBIZIE, LI Meyer (2011) D75
HEAT 5 (S BRI O ORE) -

P EIREE | LD  FhE (BEFER 0 EFR O [ — B4R congruence relation) :

1. The units are semantically identical ([F/#&#EEDOMEL A=K L, [F—TdH 5 cf corefer-
ence, synonymy)

2. The units are semantically semi-identical (M #&23E K L, (3IZF—TdH % cf cata-
phoric reference)

3. One unit is semantically included in the other unit (— /7 OEENER . Ml OEFEIC
& F LT 5 cf attribution, hyponymy, part/whole relation)

P eaEHiE 2D  FRHE (R OFGREN IR ) ¢

1. The first unit can be deleted ([AI#&fEEDE 1 BEHELHIRTE 5)
2. The second unit can be deleted (55 2 EEZHIRTE %)

3. The units can be interchanged (551 BHR L FE 2 ERE XMW TE %)

T4, AEHEEEOS 23T “a fact that" ZHWAHEBITH 5

(1) [Buying and selling art is at its most dramatic in an auction], a fact that auction houses

are quick to exploit. In the past three decades there has been considerable success for

auctioneering, both in terms of money and also in prestige.

(BNC (A04 (T 1066) : Art criticism: a user's guide (1991)

(B © ZAEMOBEIL, B x T2 & J IR OBIMN ML ET 52—, %t
ST RAATERLHHT 2K TH 5, % 30 4E M, #cl3BEL B OMm
HCTH 7 ) DR 2O T & 72)

TRIZ, fact DD VT situation & FI\ BT EEMEIZ D W Tld, CIDE @ BAR ST 0 33 41 (situation=what is
happening) DFEHED> 5 | situation H what was happening (F2Z ) DD o722 L) R what has been happening (3
TIEBZ o TWA I L HAICL o TIAHROEIDHITLZTHA) 2 L) 2ERTLZLGEDWNEZEZLNL T
EMB, HVILTHA)e LAL. BELIEROIRIME V) L0 b mPfBE ORI 2 R TE S ICE TS B
NbrbnrEz2ZoNLH,
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ERL () ORMEHEEICR S N2 BRHEE L, FBEEOE 2ERIIH D a fact D5, 1 EFHE
D[ 1HNCHLEERENIETIHEALNDL Z NS, MERMOERERIZ, E2EENE
SHD a fact D355 1 BFZOBME (EMEOF—2 2 a v PENTHLZ L) ZRITEW, Tt 1
BE L THHEERYICAINSEREZRBHSETWRH0EEZ N5, ZOMEEMOMBRIL,
Meyer (2011: 90, 132) O EMEHRE ., W&EBI4MR (congruence relation of inclusion) (28 5 & ¥
Wrcxdo 9 THhHIUL, LD Meyer DEIRERE 3 ICHLUTHEEZ SN D,

7. FEEHCld. Meyer Oftag 2t EICHR ST, LTOLHIZ%A) ¢

(la) ??A fact that auction houses are quick to exploit.

(1b) [Buying and selling art is at its most dramatic in an auction]

(1c) ??A fact that auction houses are quick to exploit, buying and selling art is at its most

dramatic in an auction.

WL DAL LT, HE205HT (1b) BT THHAH, HKi#t1 L 3254 T (la) & (lo)
IR E b, KoT, MaERAMEL RS WBEHOBRMII2 THL, INoh b, FAEEDH
Wi, EIRHEE 3 M+ AR 2 =5 & b IRIAY R FRSAETE Tld e v 2 & S HUE L TR
L2k En D,

WIS, INHOTRIZA S NALHEB] 2) #EE L THA LI,

(2) The group strode over to our table in a menacing way, and the Venezuelan growled:
Why are you always together?
What are you doing?
Why is he here?
He does not belong to this collegel
I replied that [we were studying and writing], a fact that was obvious from the books,

dictionaries and papers scattered over the table and the bed.

With sulky faces, the students turned to go.]

(BNC: AC6 (¢#75 598) : A poet could not but be gay (1991)

(FIAE AT O] - 72 BI3E IRV OMIRL TWeD 2 LRE L -—F i, RRHE
HRME VS 72bDODT =TIy FOLICHELL T2 2 E BN TH - 72)

R Q) OFRBEEEICRS N D EREEIX, (1) OZREMIC, AEEEOE2ERIZH L
afactH F1EEO [ |NICHIEHEAEEMIGTHEALND I Lnb, MEREOEKRMG
X, B2HEFEOFHEHD a fact B 1 BROBEZKRITAV, £z ti e L THBUIHERMIC, F
1| EFEONE FAEBEXLODMIEE LT\l &) 28 fact Th LA RTIARE X
NTWhLEEZOLNLE, TOMEZREB ORI, Meyer (2011: 90, 132) O EMREEE . @&
£% (congruence relation of inclusion) 12& 5 EHIITE L Ho €9 THILL, £D Meyer DFE
BRHIRE 3 ICHL T 2 L E 2 Hb,

)y, ARFETECTIE. Meyer OFFEHIEICHSEIE, DTOLIIchs) ¢

(2a) P71 replied that a fact that was obvious from the books, dictionaries and papers scat-
tered over the table and the bed.
(2b) I replied that [we were studying and writing].
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(2c) 771 replied that a fact that was obvious from the books, dictionaries and papers scat-

tered over the table and the bed, [we were studying and writing].

WXDORRIREMEE LT, 20 5AKRTAb) ZWTH LAY, HE#1 & 305AT (la) & (lo)
EARTE %D, LoT, MabREL RS 2VWBIEORBIEI2 THL, INH05, FEEDH
Wiid, EPREIRS 3 0+ aE2EHE 2 1= 5 0 e b MBI FMEHES CTld v 2 &2 EEL TR
LT LD,

Ih (1) & (2 ORREEEICRSNARBMER, Wb Meyer (2011) O[a#EMED I #E
S LT, BBy 70 [FAS A G & L TRV & W2 5,

RO R AT 5 L FEZ SN LHBLFL S ORE S BIELTBIH. [
Tﬁ@"'“—?i,%@I%ﬂﬁ‘ HIRRAIBIARETIZ & o TIEST S LT\ 5 [AE R E & v ) )?fo'ﬁ@iEW &
b DIER WD, fact L) ZFADORDYIZ, lie BE) R privilege (FeF)) X2 milestone (JEIE)
Loz, BRIk b HERW L AFPMEONTWEENEL L, $T2O—D2THAEH. IROH
Bl (3) A THL) :

(3) Hours after the United States voted, [the president declared the election a fraud] —
a lie that unleashed a movement that would shatter democratic norms and upend the

peaceful transfer of power.

(FaW5 2022; The New York Times : 77 days: Trump's Campaign to Subvert the Election)
(AR - RELEZ O R T . BIFH LT, KEIEEBICAEDRH 72 RF LT
—ZTORFIIEETHY, RENLHHMEAE L. FHNLEDOREL G| LIZT 55
BEEE L)

IS ) @l:W‘%‘fE ICRON L ERHEEE L, FEEEOE2ERICHD a lie BS) 5.
BEDO [ |WICHAIHMEROWNEL NI T HEALNL I LD, MEEMOEERBERIL, %"2
WHEDOEHD a lie 75‘% 1 EHFZOBE (KREICLEZAIEEZEDRT) 2KRITAW, Thtrth
CLTHERBTPEBES T TR EEZOND, COMEZMOMMRIZ. Meyer (2011: 90, 132) @
EIRHEE F, @& B4R (congruence relation of inclusion) (23 5 LW T & 5D Tl W,
Z9) ThiUE, JED Meyer OEIRHEE 3 ITHL T2 EEX N5,

M5 AR T, Meyer OMREAEEEICI X, PO L) 12%59) ¢

(3a) ??Hours after the United States voted, a lie that unleashed a movement that would

shatter democratic norms and upend the peaceful transfer of power.
(3b) Hours after the United States voted, [the president declared the election a fraud].
(3c) ??Hours after the United States voted, a lie that unleashed a movement that would

shatter democratic norms and upend the peaceful transfer of power, [the president de-

clared the election a fraud].

BXOFRBIEEMELE LT, BE20LHT@Eh) IZTTHLA, EHEL L 305AT (3a) & (30)

SHAL FT— F - ¥ T7HaE 37 MWigessda (20224510 4 22 H) I CTHBEIK (BERRSE) LY H
BlD SR F 2T 72,
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EARTTE LD, LoT, fabk#Er LS 2WHAORBIZ2 THL, Ioh b, FAEEDOH
Wi, EPRERE S M+ AR 2 =50 b, ITNFTEREMRIC, WA FEEEE S 135
AW EDPHELTREDL L LR D,

RORBI 4) bEZLTHAL)

(4) If athletes don't like restrictions imposed on the unvaccinated, [they could just get a
shot like millions of other people] — a privilege that millions more are still waiting for.
(FRW 2022; The New York Times : Novak Djokovic, Great at Tennis and Bad at Science,
Awaits His Fate)
(R 7 A) = bbb BT 7 F U EMZ 2T T A BIZR S NS HIF RIS A
S20VOTHIE, MOMEL &) AL FRRICERZ 2T E I w—2ud, [MESD
DNAD (FIZANTZVE) FHZATO LI R ZRIEV) 125 LW)

FFC (4) OFFEREREIC RS N5 BRI L, FREEOS 2 2R ITH 5 a privilege (FFRITRV)
D ELERO [ | NIZHLEREONE ([7 7 F » RIEEE RSN D68 %2 7 2) — biE
PWFERVEWH) ZET] TR — NEOT 7 F UEMHPTRRE LD L) LRI THEALN
HZENS, MEREOEKREIRIZ, 5 2 EREDOFIHD a privilege H35F 1 WHEOME = KT E A,
IThxLHELCGERTERSIE WL EEZONS, ZOMEZEMOERIZ., Meyer (2011:
90, 132) o EE&EE ., W&E4% (congruence relation of inclusion) (235 EHIBFC&ADT
E 72 0he 9 THhIUL, BD Meyer DEKRERE 3 IZHLTLEEZ 65,

5. FEEMRTld. Meyer OfFEREICH S EIX, LTOLHIChAH !

(4a) ??If athletes don't like restrictions imposed on the unvaccinated, a privilege that mil-

lions more are still waiting for.

(4b) If athletes don't like restrictions imposed on the unvaccinated, [they could just get a
shot like millions of other people].

(4c) ??If athletes don't like restrictions imposed on the unvaccinated, — a privilege that

millions more are still waiting for, [they could just get a shot like millions of other peo-

plel.

EXDOFDI ML LT, 205K T Eb) I TH L0, £HE1 L 305AT (da) & (do)
AT E %D LoT, MEFEELZ RS2 VHEORBII2 TH L, Cnon s, [AGHEDH
Wrid, EPRERE 3 M+ EEEE2 H=5 1L b, TNTTEREBRIC, I Z FigiHELZ & 135
RN EDHUEIL TRE %o

RIRIZH ) —BIZERELTHL

(5) [America's gross national debt exceeded $ 31 trillion for the first time on Tuesday], a

grim financial milestone that arrived just as the nation's long-term fiscal picture has

darkened amid rising interest rates.

(75 2022; The New York Times : US. National Debt Tops $ 31 Trillion for First Time)
(R - R EORBEBEEEANIRIZF D T 31 JLH % Ha Lf:—:ift IME FOEKZHEHH
DFEPRTH Y, &FEET 2T T, KEMBEORYREL ETEAAD TV B IR
72)
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LR O) DM EICR SN A ERHEIE X, WS EOE 28RIZH 5 a grim financial mile-
stone (M EDOERZEH) A% H1ERO [ | NIZH 2HiEhONE CRERERED 318
MoiE#) [ZHIETHEALNL I LN, MERMOERBEMRIZ, E2ERZOFEHD a grnim
Sfinancial milestone D35 1 BEOME X AKITH WV, Zhrx i LTS bIEmr B IE TV
HEEZOLNL, ZTOMELRMOERIZ, Meyer (2011: 90, 132) O EK#iREE L, D&% (con-
gruence relation of inclusion) (2& % LM TE LD TIE RV F 9 THILL, LD Meyer
DEMRHERE 3 ICHLET L EZ b5,

5. BEEHRICTlX. Meyer OMEIREICHOLEIEX, LTOLHIZRA) ¢

(5a) ??A grim financial milestone that arrived just as the nation's long-term fiscal picture

has darkened amid rising interest rates.

(5b) [America's gross national debt exceeded $ 31 trillion for the first time on Tuesday].

(5¢) ??A grim financial milestone that arrived just as the nation's long-term fiscal picture

has darkened amid rising interest rates, [America's gross national debt exceeded $ 31

trillion for the first time on Tuesday].

WXOFRRIRRMEE L CORah AL 2 205 AT (5b) 13T ThH 2 25, fiah ki 1 & 305 AT (5a)
& (Go) BATERD, LoT, MalEEZ RS2 VHAOREIZI2 THE, 26056, [H
EPEDOHI ML, EIRHIEE 3 i+ MAREEHE 2 =50 1L b, TN T FRIC, MR 2 [H
BHEE ISR W EPBEILTREL 2R D,

HBIOME & LTBIR L2 5605C1E, Meyer (2011) ORIFEMEEIE OFE H %212 L i, v
N5 EE~—27 L, MW EREKBEVZEHOTIEZV, L Lad s, [AkHEE<A B>
DE—FEF (A) ONED, FEEFE B) OFEXLFNI Lo TRITIEO SN, Z22%2FEmE LT
M OWPATR SN0 . AHINERR . BT LWigmm2t B S s & v ) Ll 2 Fi s A T &
N5, HE—BEORHEMILEE, LELTXYWALZEITRETH A ) D5, ThrE§FIc, FAEME
RIEH LT, F—ERICHIRABRE 2 L) B 8HEL2 ) < TR S 2 EBHEIL, X
BORB#EE > T, 5iAT BWEFISH LT, AT E L) A v 87 252 5EH
HoHEHEbNRS,

3. BbYIC

KEgid, FEHEEE <A, B> L2 212, B-EHREAPEHEZRL, FEEBIZ
(ZPBRE R BIARETIC & o TIBfli 2 21 2 EAFDPHCONTWE Y f TOREEZESETRE LTz,
T &) IR 2 FEHEEIET 5. HLHOMME S % Meyer (2011) DEREY - kY
BRBLEICED CRABMEOHERELZEMN L TER L, AL L bhmz Bty 2lazts 2
molzo THUZEY . HEBIZFEKS LrShaHR e H 2 MERBICIERE S, Z 8 Ta L
Ebhs,

RS OH)E MR E 2 5 R HIEIS . ARG 2 BLE N 5 2 & 7 ETHIEDOBUELS
FNDELLFMIITEL THAH )W, ZD L) HEIIEROBEL L7z, BRRY, Wiy 2Bl
SAZSONR, i, KRR HEOEN 2R &2 B LR 2 BEZMA S 2 & T, BFEOlH
BHEEORRBN 252 F 02 L D#EYNIEET 2225 L) IC8bNs, €U, & d %
BEY, EFERAEEOL ) REHMIIOLNLHDTHA ),

B BlOFE L V) S BT E WO BRATE 5 X ET RITIE, FEREEHE R HEEE 1S
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VET 2D EEDNL, 20RO ED LD R4 TRPUBO AN D 212D THI,
BEBHTOE S5 BIEHRMAO S 5% 2HALHTHRL TV & 720,
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Semantic notes on appositive structures in contemporary English

TAKAHASHI Gen-ichiro

Keywords: appositive structures, gradience, semantic identity/inclusion, English education

A prototypical English appositive structure “A, B” is widely known as a useful expression
for conveying identical meaning in reference between the two linguistic units A and B, such
as “Taro, my best friend, came here yesterday.” However, many other peripheral types of ap-
position are in academic prose, the press and literary works. Attempts have been made in this
paper to understand better somewhat complicated linguistic behavior of apposition, which cor-
responds to a kind of peripheral and non-typical appositive found in academic prose in English
education classrooms, such as “..Female smoking rates in these countries have been low his-
torically, a fact that marketers want to change with ads that imply that smoking communicates
equality, fitness, and trendiness. ...” (Huntley & Shidara 2006: 50). The actual example above
shows us that the first unit of the appositive structure is a clause (L.e., a sentence) and that the
second unit is a noun phrase, whose central words are a fact, modified by a relative clause. To
capture the behavior of such a less central type of apposition, we use the idea of Meyer (2011:
130-133), which categorizes general English appositives in terms of gradience using three se-
mantic categories (or degrees of identity/inclusion in appositives) and three syntactic criteria
(or degrees of independence). The idea of gradience helps us better understand the degrees of
complicatedness in appositive structures. In conclusion, language learning may be enhanced
when considering these aspects of English appositive structures. Further investigation should
aim to test the application to English language learning and education.
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