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Small and medium farmers are unable to use modern fécility efficiently since financial constraints
make it difficult for them to purchase cash inputs such as seeds, fertilizers, irrigation water and
chemicals. Large farmers deploy their own money and have easier access to the credit market for
cultivation than small and medium farmers. Since independence in 1971, the government has
introduced a revised agricultural policy in varying degrees. As a result, the quantity of rice
production has increased regardless of land size. But farmers still have a serious problem,
especially regarding the increasing cost involved in production. As rice is the main crop, the
conditions of production cost incurred in different inputs, the purchasing nature of inputs and sources
of production elements influence the cost of production, which has a direct effect on rural
subsistence. '

The farmers who have different sizes of land use almost the same type of inputs in the Jessore
district, a South-western part of Bangladesh. The quantity of inputs did not vary widely, but the unit
price was widely different. ~As a result, it affected the total cost of production. The variation of the
unit price existing in the total costs of the farmers has been found to be a cause of purchasing nature
of inputs either by cash or by credit. Due to having limited resources, most of the small and
medium farmers used credit-purchasing inputs by spending a comparatively higher price than cash.
Due to the lack of institutional loans, most of the small and medium farmers borrowed money from ‘
informal sources to mitigate expenses, paying a high rate of interest.

Rice marketing also depends on the production aspects and some other marketing environments.
Mainly, large farmers deploy their own money for cultivation, and due to having comparatively lower
resources constraints, they can keep the product for future markets to gain a better price. On the
other hand, most of the small and medium farmers either used borrowed money from informal
sources for cuitivation, or used credit purchasing inputs, which lead to selling the product
immediately after harvesting to mitigate their debts, selling at a lesser price compared to the higher
prices that can be obtained during the lean periods. Also, the unavailability of alternative resources
for their livelihood and marketing complexity influence their not keeping the product for future
marketing.

The specific objective of this study is: (1) to measure the differences in the costs of production of
HYV boro rice (HYV boro paddy) among farmers on the basis of the size of farm (small, medium
and large) in the surveyed area by considering the nature of inputs purchased, inputs quantity and
production elements used.(2) to investigate the returns of boro rice farmers considering the selling

period for them, on the basis of farm size. (3) to determine the further steps needed for their

well-being from the view point of the production and marketing of boro rice.
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